Ashley keno

Analytics
Oct 16 — NoVv 12 (28 days)

Engagement

4« Video Views: 97M (+69.85%)
& Profile Views: 97M (+59.85%)
¥ Likes: 97M (+69.85%)

B Comments: 97M (+69.85%)
~ Shares: 97M (+69.85%)

Nov 6 —Nov 12 (7 days)

42M (+65.91%)
481kM (+88.93%)
6.4M (+54.29%)
104k (-33.37%)
393k (+13.02%)




| .
e

Analytics

Overview  Content  Followers LIVE

Nov 06 - Nov 12 Last 7 days v

Engagement ()

> Video views
42M (+65.91%)

] Profile views
418K (+88.93%)

Q Likes
6.4M (+54.29%)

©) Comments
104K (-33.37%)

# Shares
393K (13.02%)

v T E)
Analytics

Overview  Content  Followers LIVE

Oct 16 - Nov 12 Last 28 days v

Engagement (i)

> Video views
97M (+69.85%)

(] Profile views
M (+64.84%)

Q Likes
15M (+64.82%)

© Comments
357K (+52.19%)

2 Shares
1AM (+119.07%)




Engagement

Last 7 Days v Nov 7 - Nov 13 Last 7 Days v

Nov 7 - Nov 13

) 17713 204,931
Anha |ytICS Accounts engaged Accounts reached

*‘CO. V JCt N L +132% vs Oct 31 - Nov 6

Nov 07— Nov 13 (7 days) Engaged audience ® Reached audience ©
Top countries Top countries
United States United States
Video Views: 282k eSS | | —
Profile Views: 2779 — -
Likes: 45k Canada Canada

2 0 [

Comments: 1388
Shares: 560

United Kingdom Germany




Analytics

Oct 16 — Nov 12 (28 days)

Video Views: 97M

Profile Views: 97M
Likes: 97M

Comments: 97M
Shares: 97M

Video analysis

Performance Viewers

Data since post time: Oct 15, 2022 6:00 PM

429K 18K 135

The data was updated on 11/12/2022
Total Play Time 915h:3m:13s
+4.4h(vs 1d ago)

Average Watch Time

Watched full video 11.62%

0.01%(vs 1d ago)

New followers 469




Prince yuno
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Video Analytics

Engagement

¥4 Video Views: 2.7M

& Profile Views: 27k
¥ Likes: 148k

B Comments: 481
~» Shares: 4876




Prince yuno
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&

Video Analytics
Engagement

¥4 Video Views: 2.8M

= Profile Views: 53k
¥ Likes: 343k

B Comments: 700
~ Shares: 8,028




'

e |
1161s

Data since post time; Nov 2, 2022 5:59 PM Data since post time: Nov 5, 2022 11:33 AM Data since post time: Oct 31, 2022 2:09 PM Data since post time: Nov 9, 2022 11:13 AM

12M 148K 481 4876 27K 660K 109K 99 722 14K 28M 343K 700 8028 53K

= Do o The data was undated on 1113/2022
The data was updated on 11/13/2022. The data was updated on 11/13/2022 The data was updated on 11/13/2022

1702h:16m:13s Total Play Time 7500h:52m:44s 1038h:50

Total Play Time 3292h:35m:19s Total Play Time
t97.1h (vs 1d ago +122.8h (v

#16.8h (vs 1d ago) £22.2h (vs 1d ado)

Average Watch Time 9.5s

Average Watch Time ! Average Watch Time 9.3s gk
015 (vs 1d ado) (vs 1d ago)

0.1s(vs 1d ago)

Watched full video 22.86% ved full video

Watched full video 16.39% Watched full video 13.47% o

vs 1d ago) 0.01%(vs 1d ago)
New followers 16,083 Bollowers

( 1d ac
vo IU dyl)

New followers 4,872 B New followers 249
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50 pér post

Oct 16 — Nov 12 (28 days)

Engagement

ll Video Views: 928k

& Profile Views: 54k
' Likes: 898k

5] Comments: 9,350
~» Shares: 38,330

.

( Engagement

Last 30 Days v

e
Based on replies

Oct14 - Nov 12

Post Interactions
vs Sep 14 - Oct 13

Likes

Comments

928,051
+1,982%

898,724

817

Pl ’20!‘)

=




Donwill

Video Analytics
Engagement Engagement
¥4 Video Views: 178k ' UL TR 1S
= Video Save: 2,572 “ Profile Views: 2,109
¥ Likes: 27k ¥ Likes: 25k

= Comments: 897

& Comments: 1,343
~* Shares: 545

»» Shares: 1,417

https://www.tiktok.com/t/ZTRQdUQcc/
https://www.tiktok.com/t/ZTRQJANS8V/
https://www.tiktok.com/t/ZTRQd6tXy/



https://www.tiktok.com/t/ZTRQdUQcc/
https://www.tiktok.com/t/ZTRQdAN8V/
https://www.tiktok.com/t/ZTRQd6tXy/

PB Meir:

Video Views by region

Engagement
United States = 80%
United Kingdom = 4%
Australia = 3%
Canada=2%

Video views by region ()

United States

Iy
P

United Kingdom

w
S

Australia

N
2

Canada



JJ Jackson:

TikTok 370k followers:
(7 day processing)

Engagement

1 10k-100k views per post
‘ 3M views per month
' Likes: 898k

m Comments: 9,350
» Shares: 38,330

< Video analysis
239K 49K 322

The data was updated on 11/11/2022. (i)

Total Play Time

Average Watch Time

Watched full video

Reached Audience

130

"

2,575

2067h:17m:15s
+41.7m (vs 1d ago)

30.5s
-0.1s (vs 1d ago)

38.28%
-0.01% (vs 1d ago)

206,894
+79 (vs 1d ago)


https://vm.tiktok.com/ZMF5aB5nU/
https://vm.tiktok.com/ZMF5aJYn8/
https://vm.tiktok.com/ZMF5aFCYC/
https://vm.tiktok.com/ZMF5aY6A5/
https://vm.tiktok.com/ZMF5a1AgJ/
https://vm.tiktok.com/ZMF5aNKB5/
https://vm.tiktok.com/ZMF5a6GSY/

Syrianpsycho

Analytics
Accounts

$55 per post Ad accolades:
@animeatlas (1M views) 640 IMP @snake.lo
(465k views) 137K IMP @theantskingdom (31k

views) 700IMP Other small brands (1k-4k views)

(Bulk for more than 5 videos is discounted at $180)

([ — H\

Video analysis

Performance Viewers

LY

Data since post time: Oct 3, 2022 2:33 PM

>» 9 O » N

104K 12K 221 39 2,250

The data was updated on 11112022, (i)

Total Play Time 980h:9m:51s
+1.7h (vs 1d ago)

Average Watch Time 34.0s
-0.1s(vs 1d ago)

Watched full video 1.91%
-0.01% (vs 1d ago)

New followers 254
+252 (vs 1d ago)



https://www.tiktok.com/t/ZTRQRLUos/

She loves Mufasa:

’g‘

$400

Quillbot was $700 and manscape was about
$550

Engagement
24 Video Views: 124k

‘ Video Save: 130
' Likes: 5,730

m Comments: 26
» Shares: 8

Data since post time: Apr 28,2022 3:32PM ()

> @ O A

124K 5,730 26
The data was updated on 11112022, (i)

Total Play Time 166h:31m:0s
+1.6m (vs 1d ago)

Average Watch Time 4.8s
+0.0s (vs 1d ago)

Watched full video 9.85%
-0.01%(vs 1d ago)

Reached Audience 112,454
+35(vs 1d ago)

y

8KY
-

Video views by section ()



https://www.tiktok.com/t/ZTRxEnF6q/

Video analysis

$400

Data since post time: Jun 2, 2021 217 PM ()

U Engagement

K 2855 2 1

The data was updated on 11/11/2022. (i)

#4 Video Views: 16k

Average Watch Time - ‘ Vi d eo Save : 3 7
Watched full video % ' L i ke s: 2 ' 8 5 5

B Comments: 21
» Shares: 1

Total Play Time

Video views by section ()



https://www.tiktok.com/t/ZTRxo8XkV/

Video analysis

Performance Viewers

Data since post time: Oct 3, 2022 11:45 AM

39K 3,891 17

The data was updated on 11/11/2022. (i

Total Play Time 73h:19m:8s

+8.0m (vs 1d ago)

Average Watch Time 6.7s
1+0.15(vs 1d ago)

Watched full video 46.52%
-0.01% (vs 1d ago)

$25-$100

“Before that it was a braclet company | worked with Called
inspiration.co where | made em 2 grand in sales, and drove
500k views of traffic to their website”

Video Views: 39k
Video Save: 75
Likes: 3,891

Comments: 17

Shares: 8


https://www.instagram.com/p/CclccTsJLb5/?igshid=YmMyMTA2M2Y=
https://www.instagram.com/p/CclccTsJLb5/?igshid=YmMyMTA2M2Y=

Post insights

9,842

Accounts reached

2,131

Followers @

essions

Profile

Home

ul 56 &)

Post insights

Engagement ©

890

Accounts engaged

648 242

Followers @ ¢ Non-followers

Post interactions

Likes
Comments

Shares

Post insights

April 20 at 12:44 PM

Overview ®

Accounts reached
Accounts engaged

Profile activity

e 7

wl 56 &%)




BenlLangz:

Analysis
it $240 for 7 videos
S 4% $120

* Product +$50
$240 for 7 videos

Engagement

%4 Video Views: 863k

= Video Save: 12k
¥ Likes: 213k

B2 Comments: 767
» Shares: 3,236

g
Viaeo analysis \\

Performance Viewers

46.74s

Data since post time: Aug 24, 2022 7:49 PM

> ¢ & A R

863K 213K 767 3236 12K

The data was updated on 1111/2022. ()

Total Play Time 7786h:17m:23s
+10.3h (vs 1d ago)

Average Watch Time 3235

+0.15 (vs 1d ago)

Watched full video 38.84%
0.01%(vs 1d ago)

New followers 4,841
+4,832 (vs 1d ago)



https://www.tiktok.com/t/ZTRQdUDY2/

FIorida Toma: e e )

Insights @

Last 7 Days v Nov 7 - Nov 13

This one was part of a promo where | got $240 for 7 video’s. | don’t do Overview
that anymore tl:loug.h: now | Charge 500 per video. gsually as Iong as| You reached +3.9% more accounts compared to Oct 31
make a good video it doesn’'t matter wether or not it's a promo or not -Nov 6
it'll do good.”
Accounts reached 2,285 3
+3.9%
$ 3 5 O Accounts engaged 226 3
+62.5%

Total followers 6,270 3

300k+ reach

Content You Shared See all




Profile Insights

Last 28 days

Profile Overview
Followers:; 21

e Post Reach

&) Post Engagement

New Followers

See Details

Content
Most recent content

»

Profile Analytics



Last 30 Days v

Reached audience ®

Top age ranges

Followers and non-followers
Based on reach

Oct 15 - Nov 13

) Studio

OVERVIEW ~ CONTENT  AUDIENCE

Your channel got 108,049 views
in the last 28 days

Views

108.0K

Top content
Last 28 days - Views

OVERVIEW  CONTENT  AUDIENCE
13-17 years _._52_%
18-24 years
25-34 years
35-44 years
45-54 years
55-64 years

65+ years

Gender
Last 28 days - Views

Male eammmm—  735%
Female a» 262%

User-specified o 03%




Insights

Last 30 Days v Oct 15 - Nov 13

Overview

You reached +77% more accounts compared
to Sep 15 - Oct 14

Accounts reached 326K \
+77%

Accounts engaged 8,546
+196%

Total followers 6,378 )
+1.4%

Content You Shared See all

Last 30 Days v

Reached audience ®

Top countries

United States
)

India
=

Canada
>

Germany
&)

Followers and non-followers
Based on reach

Oct15-Nov 13




Zaire
$500

Analytics

Video Engagement

¥4 Video Views: 128k

= Video Save: 1,524
¥ Likes: 3,408

= Comments: 23
~* Shares: 20

Profile Engagement (1,296,501)

¥4 Video Views: 5.4M

& Profile Views: 103K
¥ Likes: 903K

& Comments: 13K

»» Shares: 54K

Analytics

Net followers (i)
54591

+4.41% (vs Oct 30 — Nov 05)

Follower insights ()

N

Gender

\Qﬂost active times ()

Overview Content Followers

)

e 15%
Female

Y




Code name Jesse: P
$2000-$5000 )

Performance Viewers

Data since post time: Oct 26, 2022 5:49 PM

> ¢ & » N

368K 44K 247 76 3,488

Engagement

The data was updated on 1111/2022. (i)

1 Video Views: 368k Total Play Time 1129h0m49s

+21.3h (vs 1d ago)

° Average Watch Tin M1s
‘ Video Save: 3,488 B S

Watched full video 29.61%

' Likes: 44k 0.01%(vs 1d ago)

New followers 588

m CommentS: 247 +581(vs 1d ago)

» Shares: 76



Video analysis

Performance

34%

Female

Viewers

Videos


https://www.tiktok.com/t/ZTRQd2UVq/
https://www.tiktok.com/t/ZTRQdh4PF/

Video analysis

Performance Viewers

34% * 66%
Female Male

Top locations
United States
Philippines
United Kingdom
Germany

Canada

Video analysis

Performance Viewers

34%

Female




Cooper Cunningham:

Video Analytics

Engagement

‘ Video Views: 2.5M 25M 348K 694 2303 14K
2 Video Save: 141k

¥ Likes: 348k s
23 Comments: 694 -
~ Shares: 2,303




{ (T— viaeo analys'|,s = \‘

Performance Viewers

WELCOME TO

OHIO0

Data since post time: Oct 14, 2022 2:53 PM

> ¢ & A~ N

937K 175K 637 363 23K

The data was updated on 11/11/2022. ()

3765h:22m:1s
+22.4h(vs 1d ago)

Total Play Time

Average Watch Time 177s
-0.1s(vs 1d ago)

42.42%
-0.01% (vs 1d ago)

Watched full video

New followers 2,795
K 12,780 (vs 1d agoy

Performance

Viewers

Total viewers ()
629,772

13,833 (vs 1d ago)

Gender

* 36%
Female

Age

\=

*» 64%
Male

)

Performance
Total viewers ()
2,168,858

+3,435(vs 1d ago)

Gender

* 33%
Female

Age

&

o

Viewers

0 67%
Male




O

Performance Viewers
Total viewers ()
194,384
+446 (vs 1d ago) '
Gender

0 31% *69%

Female Male
Age

18-24
\ s 75% }
N R ~

[ veeoworme )

Performance Viewers |

Data since post time: Oct 26, 2022 4:25 PM

4 @ »

16K 125 14 1

was updated on 11/11/2022. ()

ay Time 334h:5
+5.6h (vs
> Watch Time
-0.1s (1
d full video
-0.01% (1

lowers
\ +317/
’E{

P —

(C e )

\

Performance Viewers
Total viewers ()
100,483
12,057 (vs 1d ago)
Gender
0 33% 0 67%
Female Male
Age

ey

N — =




Kyle hall

Video Analytics

My normal rates for tiktok posts:

275$% for a Temporary post (Up for 48 -
72hrs/with link in bio using linktree) 300% for a
permanent post (Link in bio for 1 week using

Efigagement

1 Video Views: 45k
‘ Video Save: 36
' Likes: 1,445

n Comments: 3

» Shares: 12

<

>

Performance Viewers

4

45K

The data was updated on 1113/2022. (i)

Total Play Time 45h:8m:38s

Average Watch Time 365

Watched full video 4,9%

New followers 29

Data since post time: Aug 23, 2022 1:57 PM

¢» & » N

1,445 3 12 36

#7.1s(vs 1d ago)
+0.0s (vs 1d ago)
-0.01%(vs 1d ago)

+29(vs 1d ago)




¢

1134

l »

9.3M

4

283K

The data was updated on 11/13/2022. ()

Total Play Time
Average Watch Time
Watched full video

Reached Audience

Video views by section ()

Data since post time: Jan 12, 2022 7:21PM ()

A N

291 3,497

17664h:39m:10s

+2.7m (vs 1d ago)

6.85
+0.05 (vs 1d ago)

24.22%
-0.01% (vs 1d ago)

7191372
t39(vs 1d ago)




- Pat Shea
O am i\\

Reel insights

Amazon / Charlie puth
Visit DM chat for videos Pat

Video Analytics
Engagement

A Frat Guy presenting his project when he's drunk... ®.9 : - °
ypll-l psheag25 - Oprigilnal audio ‘ Vldeo VIeWSo 2 M
& Video Save: 749

August 20 - Duration 1:09

b 4 @ 7 n

26950 1583 67 2599 749 ' Likes: 11k
& Comments: 67
Monetization » ShareS: 2'599

\\0 Monetizing



That friend who always pressures you to drink

Il pshea25 - Original audio
August 27 - Duration 0:29

> v @ 7
86445 2204 15 4285

Monetization

* Monetizing

/..ll LTE @)

Reel insights

Drunk Q&A drinking @vodkyte is out now!

Il pshea25 - Original audio
July 30 - Duration 0:37

b v @
20438 690

Monetization

* Not monetizing See Details

. ReelInsiahts ©

J
ll'l ? @'

Reel insights

College Hockey Players when they're hungover be...

Il pshea25 - Original audio
July 26 - Duration 1:12

> » @ Y7 N
32810 1309 24 572 157

Monetization

* Monetizing




So this first one is a deal | did
with “Vodkyte". They paid me
$1,000 per month for 2
months. | gave them these
reels/and also posted them
on TikTok. And also 2 full
YouTube videos where these
clips are taken from. I'll show
you analytics below. They
wanted me to more subtly
implement it, rather than
directly saying “buy vodkyte
with this Ilink”. Which |
enjoyed

( 9:16 g e
{ P REAL DAY IN * -~ 3 "
CCEBLFE /82,

A REAL Day in the Life of a College
Hockey Player | Behind the Cage

Oct 6, 2022 + Published
Visiilty ~ (§) Public
Monetization & On

Restrictions ~ None

Video performance
First 39 days 17 hours

Ranking by views 10f10 >

Views 9.2k ©
\ Typical: 1.9K - 2.6K




{( 9:16 =X ’ ..nus[-j\\ {(7 " ..u}\ {( §:16

§ QIEAIL DAY IHNI o R |

FHIE ILHIFE

i1 3 J,

DRUNK 051

his workout today using the @madmuscl

A REAL Day in the Life of a College

: Il pshea25 - Original audio Drunk Q&A with Professional Athlete
Hockey Player | Behind the Cage July 2 - Duration 0:42 Pat Shea
Oct 6, 2022 + Published
Jul 29, 2022 « Published
Visiility (@) Public h @ v

5 2374 33 101 Visibilty @) Public

Monetization 5 On .
- Monetization S On

Restrictions  None S
Restrictions  None

etization
Video performance izi ;
P etizing Video performance
First 39 days 17 hours )
Insights ) First 108 days 16 hours
Ranking by views 10f10 > g :
Ranking by views 80f10 »

Views 902k © ram and Facebook plays '
\ Typical: 1.9K - 2.6K ) / \ Views 24K V) )

e -— = - e —————8 —— — — ——




Kwame Sarfo


https://www.tiktok.com/%40jkwamz/video/7063181407736286510?_r=1&u_code=d7kfj4mh5c0j0i&preview_pb=0&language=en&_d=e2709d53618b1i&share_item_id=7063181407736286510&source=h5_m&timestamp=1668463215&ug_btm=b8727%2Cb2878&sec_user_id=MS4wLjABAAAA-QFS-GYUD0g-VwV-Dy5HwjdLhIlG0u1hzGp3rpClQ5HKiO2V_Ikt81WPVCh_Km-2&utm_source=copy&utm_campaign=client_share&utm_medium=ios&tt_from=copy&user_id=6725587281627530245&share_link_id=EE756EE2-D992-4BCA-A911-7246E3031435&share_app_id=1233
https://www.tiktok.com/%40jkwamz/video/7063181407736286510?_r=1&u_code=d7kfj4mh5c0j0i&preview_pb=0&language=en&_d=e2709d53618b1i&share_item_id=7063181407736286510&source=h5_m&timestamp=1668463215&ug_btm=b8727%2Cb2878&sec_user_id=MS4wLjABAAAA-QFS-GYUD0g-VwV-Dy5HwjdLhIlG0u1hzGp3rpClQ5HKiO2V_Ikt81WPVCh_Km-2&utm_source=copy&utm_campaign=client_share&utm_medium=ios&tt_from=copy&user_id=6725587281627530245&share_link_id=EE756EE2-D992-4BCA-A911-7246E3031435&share_app_id=1233
https://www.tiktok.com/%40jkwamz/video/7063181407736286510?_r=1&u_code=d7kfj4mh5c0j0i&preview_pb=0&language=en&_d=e2709d53618b1i&share_item_id=7063181407736286510&source=h5_m&timestamp=1668463215&ug_btm=b8727%2Cb2878&sec_user_id=MS4wLjABAAAA-QFS-GYUD0g-VwV-Dy5HwjdLhIlG0u1hzGp3rpClQ5HKiO2V_Ikt81WPVCh_Km-2&utm_source=copy&utm_campaign=client_share&utm_medium=ios&tt_from=copy&user_id=6725587281627530245&share_link_id=EE756EE2-D992-4BCA-A911-7246E3031435&share_app_id=1233
https://www.tiktok.com/%40jkwamz/video/7063181407736286510?_r=1&u_code=d7kfj4mh5c0j0i&preview_pb=0&language=en&_d=e2709d53618b1i&share_item_id=7063181407736286510&source=h5_m&timestamp=1668463215&ug_btm=b8727%2Cb2878&sec_user_id=MS4wLjABAAAA-QFS-GYUD0g-VwV-Dy5HwjdLhIlG0u1hzGp3rpClQ5HKiO2V_Ikt81WPVCh_Km-2&utm_source=copy&utm_campaign=client_share&utm_medium=ios&tt_from=copy&user_id=6725587281627530245&share_link_id=EE756EE2-D992-4BCA-A911-7246E3031435&share_app_id=1233
https://www.tiktok.com/%40jkwamz/video/7063181407736286510?_r=1&u_code=d7kfj4mh5c0j0i&preview_pb=0&language=en&_d=e2709d53618b1i&share_item_id=7063181407736286510&source=h5_m&timestamp=1668463215&ug_btm=b8727%2Cb2878&sec_user_id=MS4wLjABAAAA-QFS-GYUD0g-VwV-Dy5HwjdLhIlG0u1hzGp3rpClQ5HKiO2V_Ikt81WPVCh_Km-2&utm_source=copy&utm_campaign=client_share&utm_medium=ios&tt_from=copy&user_id=6725587281627530245&share_link_id=EE756EE2-D992-4BCA-A911-7246E3031435&share_app_id=1233
https://www.tiktok.com/%40jkwamz/video/7063181407736286510?_r=1&u_code=d7kfj4mh5c0j0i&preview_pb=0&language=en&_d=e2709d53618b1i&share_item_id=7063181407736286510&source=h5_m&timestamp=1668463215&ug_btm=b8727%2Cb2878&sec_user_id=MS4wLjABAAAA-QFS-GYUD0g-VwV-Dy5HwjdLhIlG0u1hzGp3rpClQ5HKiO2V_Ikt81WPVCh_Km-2&utm_source=copy&utm_campaign=client_share&utm_medium=ios&tt_from=copy&user_id=6725587281627530245&share_link_id=EE756EE2-D992-4BCA-A911-7246E3031435&share_app_id=1233
https://www.tiktok.com/t/ZTRQRLnae/
https://www.tiktok.com/t/ZTRQRum6t/

Adventure
Challenge Book
TikTok video-

$300 +$200 worth
of product.

Video analysis

Performance Viewers

Data since post time: Oct 17, 2022 3:13 PM

> ¢ O »

17K 7 g 3

The data was updated on 11/12/2022. ()

Total Play Time 63h:50m:8s
+20.0m (vs 1d ago)

Average Watch Time

13.5s

-0.1s(vs 1d ago)

Watched full video

414%

-0.01%(vs 1d ago)

New followers

13

Video analysis

Performance Viewers

* 39%

Female




PB Meir

Video Analytics

Engagement

284 Video Views: 181k

‘ Video Save: 3.2k
' Likes: 43k

m Comments: 156
» Shares: 248

Video analysis

| Performance

> e O

181K 43K 156

The data was updated on 11/12/2022. (i)

Total Play Time
Average Watch Time
Watched full video

New followers

\

.

Data since post time: Aug 12, 2022 9:11 PM

{u\

Viewers

& R
248 3,241
1432h:25m:43s

+7,0m (vs 1d ago)

28.2s

-0.15(vs 1d ago)

27.81%
0.01%(vs 1d ago)
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https://www.tiktok.com/t/ZTRQdqQbk/
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Data since post time: Oct 9, 2022 7:.04 PM

1.4M 113K 475

The data was updated on 11/12/2022

Total Play Time 10672h:34m:23s
+2,617.3h (vs 1d ago)

Average Watch Time

30.5s

+0.65(vs 1d ago)

Watched full video

36.15%

0.01%(vs 1d ago)

New followers

4,642

Analytics

Video Views: 1.4M

Video Save: 11k
Likes: 113k

Comments: 475

Shares: 104
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Engagement

[> Video views
2.2M (+3.7%)

=] Profile views
28K (+24,09%

() Likes

225K (+41.73%)

© Comments
1,595 (+3.17%)

> Shares
1727 (+4.79%)
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